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DRAFT
Craig D. Washington 

is a trailblazing 
fashion designer and 
influential author 

at the forefront of the street-
wear revolution. Known for 
his cutting-edge designs and 
entrepreneurial spirit, Craig 
has become a beacon for 
aspiring designers through his 
bestselling guide, ‘Streetwear: 
The Ultimate Guide to Starting 
Your Own Brand.’ His work 
not only captures the essence 
of urban aesthetics but also 
empowers the next generation 
of creators with the tools to 
succeed in the ever-evolv-
ing fashion landscape. As a 
visionary in both design and 
business, Craig continues to 
inspire with his commitment 
to innovation and his profound 
impact on contemporary fash-
ion culture.
What initially inspired you to 
delve into streetwear design, 
and how has your journey 
evolved since you started in 
2017?

My initial inspiration for delving 
into streetwear design came from 
my fascination with the way 
clothing can express individual 
identity and cultural influences. 
Since starting Top Notch NME 
in 2017, my journey has evolved 
from merely creating apparel to 
crafting a narrative that connects 
with diverse communities, ce-
lebrating their unique stories and 
perspectives.

Your brand, Top Notch NME, 
aims to bridge the gap 
between different cultures 
through fashion. Can you 
share more about how stre-
etwear serves as a vehicle 
for cultural connection and 
expression?
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Exploring Culture, Collaboration, and Entrepreneurship in Fashion

Craig D. Washington discusses his journey in streetwear design, cultural connection through fashion, 
staying ahead of trends, entrepreneurial insights, and brand ethos.

Craig D. Washington’s innovative designs and entrepreneurial spirit redefine streetwear, 
inspiring a new generation of creators with his visionary approach.

Streetwear, by its very nature, 
is deeply rooted in various sub-
cultures, including music, art, and 
sports, making it an ideal medium 
for cultural connection and exp-
ression. At Top Notch NME, we 
leverage this aspect by infusing 
our designs with elements that 
resonate across different cultures, 
fostering a sense of unity and sha-
red identity among our clientele.

As a self-taught designer, 
how do you approach the 
process of developing new 
designs and staying ahead of 
trends in the ever-evolving 
world of streetwear?

As a self-taught designer, I 
approach the development of new 
designs with an open mind and 
a relentless drive to innovate. I 
stay ahead of trends by immer-
sing myself in various cultural 
experiences and engaging with the 
community. This hands-on appro-
ach helps me anticipate shifts in 
consumer preferences and ensures 
that our creations remain fresh and 
relevant.

Your book, “Streetwear: The 
Ultimate Guide to Starting 
Your Own Brand,” provi-
des invaluable insights for 
aspiring entrepreneurs in the 
streetwear industry. What 
motivated you to share your 
expertise in book form, and 
what do you hope readers 
will gain from it?

I was motivated to write 
“Streetwear: The Ultimate Guide 
to Starting Your Own Brand” 
because I wanted to give back to 
the community that has suppor-
ted me. The book is intended to 
demystify the process of launching 
a streetwear brand, offering 
practical advice and encouraging 
aspiring designers to pursue their 
passion. I hope readers will gain 

the confidence and knowledge needed to start 
their own successful ventures.

Collaboration seems to be a significant 
aspect of your work, both in fashion 
and in creative industries like music and 
street art. How do you select collabora-
tors, and what do you believe makes a 
successful creative partnership?

Collaboration is key in the world of streetwe-
ar, as it brings fresh ideas and new perspecti-
ves. When selecting collaborators, I look for 
individuals and brands that share a similar 
ethos but bring their own unique 
flavor to the table. A successful 
creative partnership is built 
on mutual respect, clear 
communication, and a sha-
red vision, which allows 
for true innovation and 
impactful results.

In your opinion, 
what sets Top 
Notch NME 
apart from 
other 
streetwe-
ar brands, 
and what 
values or 
principles 
do you 
prioritize in 
your brand’s 
mission and 
identity?

Top Notch NME sets 
itself apart through our 
commitment to authenticity 
and inclusivity. We prioritize 
these values in our mission 
and identity, ensuring that our 
brand not only stands out in 
the crowded market but also 
resonates deeply with our 
audience. Our approach is 
about more than fashion; it’s 
about building a community 
and making a positive impact 
through our work.


